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SUMMARY

This article examines the various support programs that the Turkish government has
implemented to promote e-commerce for local farmers and manufacturers. E-commerce has
become an essential tool for businesses to increase their revenue and expand their customer
base. The article highlights the impact of these support programs on the growth of the e-
commerce sector in Turkiye and the benefits for both businesses and consumers. The article also
provides insights into successful government initiatives that can help promote the growth of
small businesses and contribute to the overall economic development of a country. The Turkish
agricultural sector is a significant contributor to the country's economy, employing around 20%
of the workforce and playing a vital role in providing food security for the population. The sector
is also a significant source of export revenue, with agricultural exports totaling around 29.9
billion US dollars in 2022. The article shows how Turkiye has been leveraging e-commerce to
grow its agricultural sector through online marketplaces, digital marketing and advertising,
supply chain optimization, and promoting innovation in the agricultural sector. The article
discusses the collaboration between the Turkish government and UNDP to promote digital
solutions for agricultural marketing. Finally, the article provides information about the
Turquality E-Export Program.

Acar sézlar: Turkiye, e-commerce, agricultural export, government support

JEL kodu: L.81;013; Q13;Q18; Q19.

INTRODUCTION

E-commerce has become an essential tool for businesses to expand their customer base and
increase their revenue. With the increasing trend of online shopping, governments around the
world are recognizing the importance of supporting their local businesses in the e-commerce
sector. In Turkiye, the government has implemented various support programs for local farmers
and manufacturers to boosttheir sales and increase their reach to customers.

The agricultural sector in Turkiye is a vital component of its economy, providing employment
for millions of people and contributing significantly to the country's GDP. Turkiye has been
leveraging e-commerce to drive growth and innovation in the agricultural sector.

In this article, we will examine the various support programs that the Turkish government
has introduced to help local farmers and manufacturers succeed in e-commerce. We will also
discuss the impact of these programs on the growth of the e-commerce sector in Turkiye and the
benefits for both businesses and consumers. Through this case study, we aim to provide insights
into successful government initiatives that can help promote the growth of small businesses and
contribute to the overall economic development of a country.

METHODOLOGY OF RESEARCH AND MATERIALS

This article uses a case study approach to examine the various support programs that the
Turkish government has implemented to promote e-commerce for local farmers and
manufacturers. The study employs data sources including reports from government agencies,
academicarticles, and online resources.

Data sources include reports and publications from government agencies, academic articles,
and online resources related to e-commerce and agriculture in Turkiye. The study also references
relevant international best practices in promoting e-commerce for small businesses and
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agricultural sectors.

In terms of materials, the article uses a range of sources, including reports from government
agencies such as the Turkish Statistical Institute and the Ministry of Agriculture and Forestry,
academicarticles,and online resources.

The article also cites relevant laws, regulations, and policies implemented by the Turkish
government to support e-commerce and the agricultural sector, such as the Turquality program
and the Digital Agriculture Market Platform. The study also references relevant international
agreements and initiatives, such as the UNDP's partnership with the Turkish government to
promote digital solutions for agricultural marketing.

E-COMMERCE AND AGRICULTURE IN TURKIYE: CURRENT SITUATION
Turkiye is one of the world's leading agricultural countries, with a long history of agriculture
and a diverse range of crops produced across the country. The agricultural sector is a vital
component of Turkish economy, providing employment for millions of people and contributing
significantly to the country's GDP.
Image 1: Turkish e-commerce indicators for 2020-2021

In recent years, Turkiye has been utilizing e-commerce to drive growth and innovation in the
agricultural sector.According to a report by the Turkish Statistical Institute, the e-commerce
market in Turkiye has been growing rapidly in recent years, with a total e-commerce revenue of
approximately 222 billion Turkish lirasin 2020, which isaround 27.3 billion US dollars [3].

The e-commerce volume in Turkiye increased by 69% to reach 381.5 billion Turkish liras
(approximately 44 billion US dollars) in 2021. The number of orders also increased by 46%, from
2.3 billion to 3.3 billion. E-commerce accounted for 17.7% of total trade in Turkiye, with
November being the highest month at 20.4% due to Black Friday and Cyber Monday campaigns.
92% of e-commerce transactions took place domestically, while 4% were made by foreign buyers
and the remaining 4% by Turkish citizens shopping abroad [4].

In terms of the agricultural sector in Turkiye, it is one of the largest contributors to the
country's economy, accounting for around 6% of its gross domestic product (GDP) [5]. The
agricultural sector in Turkiye employs around 20% of the country's total workforce and plays a
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crucial role in providing food security for the population [6]. The sector is also a significant
source of export revenue, with agricultural exports totaling around 22 billion US dollars in 2020
[7]. Turkiye exported almost $30 billion worth of agricultural goods in 2021. The main export
markets are Germany and Iraq. The biggest export category were the cereals, pulses and oilseeds,
followed by forestry and paper products and fruit and vegetables. Hazelnuts alone accounted for
$2.26 billion. Agriculture contributed 13% to Turkish overall exports [8].

One way in which Turkiye has been leveraging e-commerce to grow its agricultural sector is
through online marketplaces that enable farmers to sell their products directly to consumers.
These marketplaces have become increasingly popular in Turkiye, allowing farmers to bypass
traditional middlemen and sell their products ata higher price. Online marketplaces also provide
consumers with access to a wider range of products, including specialty and organic products,
that may not be readily available in traditional markets.

Another way in which Turkiye has been using e-commerce to grow its agricultural sector is
through digital marketing and advertising. Digital marketing campaigns can help promote
Turkish agricultural products to domestic and international customers. For example, Turkish
agricultural companies have been using social media platforms such as Facebook, Instagram, and
Twitter to showcase their products and attract customers. These campaigns can help increase
visibility, build brand recognition, and ultimately drive sales.

Turkiye has also been using e-commerce to streamline and optimize the supply chain for
agricultural products. By digitizing the supply chain and using technology such as blockchain,
farmers and other stakeholders in the supply chain can easily track products from the field to the
final destination, improving transparency and reducing costs. This technology can help farmers
and distributors make better decisions regarding the timing and amount of products that are sent
to market, as well as providing a better understanding of how products are being received and
consumed.

In addition to online marketplaces, digital marketing, and supply chain optimization, Turkiye
has also been utilizing e-commerce to promote innovation in the agricultural sector. For example,
Turkish companies are developing technologies such as precision agriculture and smart farming,
which use sensors and other advanced tools to monitor and optimize agricultural production.
These technologies can help farmers increase efficiency, reduce waste, and increase productivity.

TURKISH GOVERNMENT COLLABORATES WITH UNDP
TO PROMOTE DIGITAL SOLUTIONS FOR AGRICULTURAL MARKETING

As the world becomes increasingly digital, the agricultural sector is also turning to
technology to improve production and marketing. In Turkiye, the United Nations Development
Programme (UNDP) is supporting efforts to promote digital solutions for agricultural marketing
[9].

According to the UNDP, the use of digital platforms can help farmers connect directly with
consumers and reduce middleman costs, leading to higher profits.
The UNDP is working with the Turkish government and private sector partners to develop
digital solutions that are accessible and user-friendly for small-scale farmers. These solutions
include mobile applications that provide real-time market information, online marketplaces
that connect farmers with buyers, and e-payment systems that make transactions more
efficient.
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Image 2: "UNDP Turkiye Digital Farming Initiative”

One such initiative is the "Digital Agriculture Market" project, which is being implemented by
the Turkish Ministry of Agriculture and Forestry with support from the UNDP. The projectaims to
create a digital marketplace where farmers can sell their products directly to consumers and
businesses.

Through the platform, farmers can access real-time market information and track their sales
and inventory. Buyers can also search for products and place orders directly with the farmers.
The platform also offers a secure e-payment system that ensures timely and efficient
transactions.

The UNDP is also working with private sector partners to develop mobile applications that
provide farmers with information on market trends, weather forecasts, and best agricultural
practices. These apps are designed to be user-friendly and accessible, even for farmers with
limited literacy or technological skills.

In addition to promoting digital solutions for agricultural marketing, the UNDP is also
working to improve the overall competitiveness of the Turkish agricultural sector. This includes
supporting the development of value chains that connect small-scale farmers with processors
and retailers, as well as promoting sustainable farming practices that protect the environment
and supportrural livelihoods.

TURQUALITY E-EXPORT PROGRAM
The Turkish government has established various support programs to help local
manufacturers sell their products on online platforms. One such program is the "Turquality E-
Export Program,” which aims to help Turkish e-commerce businesses expand their reach in
international markets [10].
The Turquality E-Export Program provides support to Turkish manufacturers in several ways,
such as helping them improve their product quality, providing financial assistance for marketing
and promotional activities, and offering training and guidance on international e-commerce
regulations and standards. The program also provides support for Turkish manufacturers to
develop their own e-commerce websites and enhance their online presence [11].
® International online marketplaces and online fairs. Under this program, eligible
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companies will receive support for various expenses related to e-commerce activities. One key
area of support is participation in international online marketplaces and online fairs, with
companies able to receive up to 50% support for expenses related to these activities. This can
help companies expand their reach and access new markets, which can be critical for growth and
long-term success;

B E-commerce infrastructure services. In addition to this, the program also provides
support for companies that require e-commerce infrastructure services. Companies can receive
up to 60% support for expenses related to participation in such services, which can help them to
improve their e-commerce capabilities and increase efficiency;

m Digital advertising and digital marketing are also key areas of support under this
program. Eligible companies can receive up to 50% support for the expenses of such activities,
which can help them to raise awareness of their products and services, and reach new customers
through digital channels [9];

m Online language support services. Another important area of support under this
program islanguage services and website translations. Eligible companies can receive up to 50%
support for the costs of online language support services and website translations. This can help
companies to communicate effectively with customers in different countries and regions, and
ensure thattheir products and services are accessible to awider audience;

B Transportation of goods to be sold to consumers abroad. For companies that sell
products internationally, transportation costs can be a significant expense. To help alleviate this
burden, the program provides up to 50% support for the transportation of goods to be sold to
consumers abroad. This can help companies to reduce their costs and improve their
competitiveness in the global marketplace;

The program also includes support for companies with annual export revenues between 1
million and 10 million Turkish liras, as well as for companies with annual export revenues above
10 million Turkish liras. The level of support varies based on a company's annual export
revenues, with companies with higher revenues able to receive up to 4 million liras in support [9].

The e-export incentives announced by the Turkish Ministry of Commerce are an important
step towards supporting the growth and development of the country's e-commerce sector. By
providing support for various areas of e-commerce activity, the program aims to help companies
expand their reach, increase efficiency, and improve their competitiveness in the global
marketplace. This, in turn, can help to drive economic growth and create new opportunities for
businesses and individuals across Turkiye.

CONCLUSION

E-commerce is transforming Turkiye's agricultural sector; helping farmers bypass traditional
middlemen, promote their products to both domestic and international customers, optimize the
supply chain, and increase efficiency. The Turkish government's initiatives to support local
manufacturers selling on online platforms are promoting domestic production, increasing
exports,and boosting the growth of the e-commerce sector in Turkiye.

Turkiye has been using e-commerce to promote sustainability in the agricultural sector.
Turkish agricultural companies are offering online resources and training programs for farmers
that promote sustainable farming practices, such as organic farming, water conservation, and
soil health management. Online resources and training programs can help improve the
knowledge and skills of farmers, ultimately resulting in a more sustainable and environmentally-
friendly agricultural sector.

Turkiye is using e-commerce to drive growth and innovation in the agricultural sector. By
leveraging online marketplaces, digital marketing and advertising, supply chain optimization,
innovation, and sustainability practices, Turkiye is improving efficiency, reducing waste, and
increasing productivity in its agricultural sector. As the use of e-commerce continues to grow in
Turkiye, it is likely that the country will continue to benefit from the many advantages that digital
technologies can offer the agricultural industry.
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UCCJIEAOBAHUE INPOT'PAMM NNOAAEPKKU ITPABUTE/IbCTBA
TYPLIUM JJ151 MECTHBIX ®EPMEPOB U TIPOU3BOIUTEJIEHN

B OBJIACTH 3JIEKTPOHHOY KOMMEPLIMU
Avixan T'AJZIAILIOB

PE3IOME

B naHHOM cTaThe pacCMaTpPUBAIOTCS pa3IMYHbIe IPOTPaMMBbI MO JEPAKKH, peai30BaHHbIe
npaBUTeJbCTBOM Typuuu A/l CTUMYJUPOBAHUSA 3JIEKTPOHHOM KOMMeEPLUHU CpeJji MECTHBIX
depmMepoB U npousBoauTenel. CTaTbs NOAYepKHUBAET BJUSHUE ITUX IPOrPaMM MO//IEP>KKH Ha
pa3BUTHE CeKTOpa 3JIEKTPOHHOW KoMMepuuu B Typuuu U BbITOAbI AJisi OGU3HECOB U
norpe6butesneil. Ocoboe BHUMaHUe yjessieTcs YCIellHbIM WHUIMATMBaM NPaBUTEJbCTBA,
CHOCOGCTBYIOLIMM POCTY MaJIOro 6M3Heca ¥ 0011 eMy 9KOHOMHUYeCKOMY Pa3BUTUIO CTPAHBI.

CTaTbs TaKKe PeLOCTaBJISET UCCIe/JOBaHKeE TOTO0, KaK TypIiys UCI0JIb3YeT 3J1eKTPOHHYIO
KOMMEPIUIO /sl Pa3BUTUS CEJbCKOXO3SMCTBEHHOTO CEKTOpa uYepe3 OHJIAaUH-pPbIHKHY,
nUuPpoBON MapKeTHUHT U peKJaMy, ONTUMH3AIUI0 IIeNOYKU MOCTABOK U MOOIIpeHUe
MHHOBALUM B ceJbCKOM Xo3silicTBe. OHa Take 06CYyXJaeT COTPYAHUYECTBO MeXAY
npaBuTesbcTBOM Typuuu u Ilporpammoit passutus OOH aasa npojBuxkeHUS LUPPOBBIX
pelleHMI B MapKeTHHIe CeJbCKOXO03SICTBEHHOW NMpPOJYyKLUU. B 3akioyeHue, cTaThs
npejocTtassieT MHopMaluio o nporpamme Turquality E-Export.

Kawueevle caoea: Typyus, 31eKmMpOHHAST KOMMepYusl, IKCNOPM CeAbCKOX035UCMEeHHOU
npodykyuu, 20cydapcmeeHHasi noddepicka.
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ELEKTRON TiCARST SAHOSINDO YERLI FERMERLOR VO ISTEHSALCILAR UCUN
TURKiIYD HOKUMOTININ D9STOK PROQRAMLARININ T9DQIQi

Ayxan QO9DoSOV

XULASO

Bu maqalada yerli fermerlar va istehsalgilar arasinda elektron ticarati tasviq etmak tigiin
Tiirkiya hokumati tarafindan hayata kecirilon miixtalif destak proqramlari nazardan kegirilir.
Maqalada bu dastak proqramlarinin Tiirkiyada e-ticaratin inkisafina tasiri, biznes va
istehlakeilar t¢iin faydalar1 vurgulanir. Kicik bizneslarin ve 6lkanin iimumi iqtisadi inkisafina
tohfs veran ugurlu dévlat tagabbiislarina xiisusi diggat yetirilir.

Magalads hamginin Tiirkiyenin onlayn bazarlar, reqomsal marketing, tachizat zancirinin
optimallasdirilmasi ve kand tasarriifatinda innovasiyalarin tasviqi vasitasila kand tasarrifati
sektorunu inkisaf etdirmak ticiin e-ticaratden neca istifads etdiyina dair arasdirma teqdim
olunur. Maqalada kand tasarriifati mahsullarinin marketinginds reqemsal hallarin inkisafi iciin
Tiirkiya hokumeti il Birlosmis Millatlor Taskilati arasinda amakdashq baraeds malumatlar
verilir. Sonda maqalada “Turquality E-Export” progqrami hagqinda danisilir.

Acar sézlar: Tiirkiya, e-ticarat, kand tasarriifati ixraci, déviat dastayi
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